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FTV 133B: INTERMEDIATE TV WRITING ONE-HOUR DRAMA/HALF-HOUR 
DRAMEDY SERIES 

Example Syllabus. The syllabi posted are general syllabi for students and alumni who wish to 
find out the topics generally covered in these courses 

COURSE DESCRIPTION: 

The goal for this class is for you to create an original one- hour original drama/dramedy or 
half-hour dramedy pilot.  

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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COURSE GOALS:

Students will learn how to: 

• Service the franchise of your original series
• Fit into the network’s “wheelhouse” and meet their expectations
• Develop and deepen your characters
• Create and revise an Outline for your pilot
• Write the first draft of an effective pilot for your original series.

You’ll also be expected to provide notes on your fellow writers’ material. This includes: 
verbal/written notes, participation in table discussions, and active contribution to the work of 
others.   

RECOMMENDED TEXTBOOKS/READINGS: 

Writing the TV Drama Series, by Pamela Douglas 

The TV Showrunner’s Roadmap, by Neil Landau  

TV Outside the Box: Trailblazing in the Digital Television 

Revolution, by Neil Landau 

TV Writing On Demand: Creating Great Content in the Digital 

 Era, by Neil Landau

Plus, read every successful pilot you can get your hands on, especially in the genre, style, and 
tone that relate to your script.  

WEEKLY COURSE SCHEDULE: 

WEEK ONE (Class Meetings 1&2): Introduction to the course and syllabus. Student pitches 
and feedback. Review of: one-hour drama and half-hour dramedy structure; A, B, and C story-
lines; premise, theme, conflict, characters; the difference between writing screenplays and 
episodic TV; episodic pilot vs. “premise pilot” vs. hybrid. Lecture on: servicing the “franchise” 
and story arcs (aka “long story”); breaking story; beat sheet and outline formats; effective 
pitches and loglines.  

Assignment #1: Refine chosen pitch and come up with two potential A and B 
stories. Due for next class.    
Assignment #2: Orally pitch two possible A and B stories for your pilot. Discussion of Beat 
Sheets and how to write a Teaser. Write a Beat Sheet for your pilot. Due for next class.  

WEEK TWO (Class Meetings 3&4): Discussion and feedback on Beat 

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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Sheets. Discussion about writing an Outline based on Beat Sheets. Unifying theme, character 
arcs, network “story area documents,” and compelling act breaks. Character development.    
Assignment #3: Write first half of outline (5 pages), due for next class. Discussion about 
outlines in progress.    
Assignment #4: Revise first half and write second half of Outline (5 more pages). Completed 
Outline due for next class.  

WEEK THREE (Class Meetings 5&6): Discussion and feedback on  
Outlines. Discussion about how to segue from Outline to First Draft. Scene structure. 
Writing memorable scenes. Discussion about series bibles. The studio and network notes 
process.  

Assignment #5: Begin writing first draft of your script. Goal is complete rough draft of the 
Teaser, due for next class.  
Assignment #6: Continue writing script. Goal is to complete Teaser and Act One. Due for next 
class.  

WEEK FOUR (Class Meetings 7&8): Read selected pages in class and discuss. Discussion of 
issues that have emerged from Outline to script. Writing great dialogue.  
Assignment #7: Continue writing script. Turn in pages for table read in next class.    
Assignment #8: Continue writing scripts. Goal for this week is to complete Acts Two and 
Three, due for next class.  

WEEK FIVE (Class Meetings 9&10): Read selected pages in class and discuss. Discussion on 
establishing the world of your show, tone, and voice.  
Assignment #9: Acts 4 and 5 (depending on format). For half- hours, please revise all acts. 
Discussion about rewriting strategies, editing, and polishing. Solving story issues.  
Assignment #10: Complete and revise first draft of script. Develop a pitch.  

WEEK SIX (Class #11): First draft of all teleplays due in PDF format via email. Discussion 
about what happens in the real world with the draft to be “published” and distributed to the 
director, actors, assistant directors, and all department heads for pre-production. The pre-
production, production, and postproduction processes: the production board and call sheet. 
Breaking into the industry. Practice pitches.  

Assignment #11: Refine your pitch for Pitch Session. 

Class #12: Individual Script Conferences. Receive notes on your completed draft in a one-on-
one script consult. You will also have the opportunity to discuss feedback from the Pitch Session. 

STATEMENT OF GRADING: 

GRADES: Attendance at every class is mandatory for a passing grade. Two unexcused 
absences will result in a failing grade. Assignments must be turned in on time. Please carefully 

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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spellcheck and proof-read your work; sloppy, ungrammatical, typo-ridden work will be 
returned, unread, graded down.  

Below is the weight given to each component of the final grade: Please note that ALL 
COURSE GRADES ARE FINAL.  

Attendance   20% 
Series Pitch  5%   
A/B Stories   5%   
Teaser        5%   
Acts 1 & 2   15%  
Acts 3,4,5   15%   
Final Pitch   5%   
Beat sheet   10%   
Outline      10%   
First Draft  10%   
Total:      100%  

Final Course Grade: 100% 
A (90-100%)  
B (80-89%)  
C (70-79%)  
D (60-69%)  
F (< 59%)  

FTV 104: SUMMER INSTITUTE SYMPOSIUM 

Course Description 

This course is a speaker series featuring guests from various aspects of the film, television and 
digital media business. In today’s entertainment industry, aspiring Writers, Producers, 
Animators, and Filmmakers need to have an in depth understanding of the business issues that 
influence creative decisions. Additionally, aspiring executives, agents and attorneys need to 
understand how the creative process works to guide their business decisions and their success.  

Each week during the course, we will focus on various areas within the entertainment business. 
Students will have the opportunity to hear from a diverse group of entertainment professionals 
and ask questions pertaining to their careers. The goal is for students to gain understanding of 
the relationships, experience and knowledge that must be achieved to build a career in this 
business.  

1. Course Requirements

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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Course work consists of attending weekly class meetings, participating in a meaningful manner 
in Class Discussions and in Q&A sessions with Guest Speakers, and writing a brief Summary 
Paper at the end of the course evaluating the panels.  

2. Weekly Class Topics

Class One: The Ins and Outs of the Development Process 

Class Two: Agents & Managers on the State of the Business Today Class 
Three: Branding and Distribution in the Digital Age  

Class Four: Creative Collaboration Across Disciplines 

Class Five: Reality TV, Talk Shows, and Documentary Filmmaking Class Six: 
Diversity and Change in an Evolving Media Landscape  

(For additional detail and guest speakers please see the attached weekly course schedule. 
Weekly topics subject to change based on guest speaker availability.)  

3. Summary Paper

At the end of the course students are required to write a paper summarizing their thoughts on the 
Guest Speaker panels and how the panels have influenced their view of the industry and their 
own career aspirations.  

4. Grading

66%: Participation in Class Discussions Guest Panels 33%: Summary Paper 

The use of laptops are strictly prohibited during sessions with guest speakers and will adversely 
affect your grade. Our guests are volunteering their time, it’s important that we make the most 
of their visit.  

Lecture and Discussion Topics 

Week One: The Ins and Outs of the Development Process  
In this class session, students will learn about the development process from both the creative 
perspective of the writer and producer as well as the business perspective of the executive.  

• Introductory Questions regarding the Guest Speakers’ Career Paths
• Open Q&A Session between Students and Guest Speakers
• Summary Questions regarding priority Discussion Topics

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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Specific Discussion Topics will include: How do writers and producers come together? Where 
do ideas originate? How does the process of developing and producing television differ from 
features and how do you determine if an idea is better suited as a TV or movie? What types of 
writers and filmmakers are executives looking to work with? What are the elements of a 
successful pitch? What are executives looking for when evaluating purchasing decisions? What 
are the steps along the way from concept to script to screen?  

Specific guest speakers for all sessions will be announced closer to the course. Recent Guest 
Speakers have included executives from Fox, Hulu, Netflix, TNT, HBO, ABC Studios, ITV 
Studios America, and Awesomeness.  

Week Two: Agents & Managers on the State of the Business Today 

In this class session, students will learn from agents and managers who represent writers, 
directors, producers, and department heads across physical production to learn what those 
representatives consider when they look at Writers, Directors, Animators and other artists as 
potential clients and what they feel are the challenges and opportunities in the film and 
television business today.  

• Introductory Questions regarding the Guest Speakers’ Career Paths
• Open Q&A Session between Students and Guest Speakers
• Summary Questions regarding priority Discussion Topics

Specific Discussion Topics will include: How does one become an agent or manager and what 
skills are necessary for success? What is the difference between an agent and manager, what 
services do they provide clients, and how are they compensated? What does it mean to package 
a project? How do agents and managers promote diversity and inclusion in the film and 
television business? In what ways has the role of an agent or manager evolved over time?  

Recent Guest Speakers have included agents and managers from CAA, ICM, Circle of 
Confusion, and Grandview.  

Week Three: Branding and Distribution in the Digital Age 

In this class session, students will learn from executives of networks and studios about the 
significance of branding and distribution, and how they work to support their companies 
individual brand as well as the impact of evolving forms of distribution on the types of content 
they produce.  

• Introductory Questions regarding the Guest Speakers’ Career Paths
• Open Q&A Session between Students and Guest Speakers
• Summary Questions regarding priority Discussion Topics

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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Specific Discussion Topics will include: What do brands signify to consumer and is there a 
difference between a television network’s brand and that of a feature studio? How are these 
brands used to target specific consumers? How do brands evolve? What’s the difference 
between broadcast, cable, and streaming television in terms of the audience they’re looking to 
serve? How did the DVR change television? How has streaming impacting the television and 
theatrical businesses? In what ways does this new form of distribution expand or limit the types 
of stories being told? What does “windowing”  mean to studios and theaters? What does the 
movie going experience look like 10 years from now?  

Recent Guest Speakers have included executives from Sony, Disney, Amazon, CBS, and HBO. 

Week Four: Creative Collaboration Across Disciplines  

In this class session, students will learn about the creative process from above and below the 
line talent, and how collaboration across departments is vital to any successful production.  

• Introductory Questions regarding the Guest Speakers’ Career Paths
• Open Q&A Session between Students and Guest Speakers
• Summary Questions regarding priority Discussion Topics

Specific Discussion Topics will include: What are the various ways one department influences 
another? How can creative intent evolve from conception on the page to performance on screen 
and the end product in post? In what specific ways does music  and editing shape what we 
watch and influence how we feel? What’s the role of the director on set and how does it vary 
depending on if the production is a movie, a pilot, or episodic work? When is it appropriate to 
give creative input? What are the challenges of working with a cast and crew of 100+ 
individuals?  

Recent Guest Speakers have included writers, actors, and production talent working on films 
and series for CBS, HBO, TNT, ABC, Hulu, Netflix, Sony, Disney and Fox  

Week Five: Reality TV, Talk Shows, and Documentary Filmmaking 

In this class session, students will learn about reality TV, documentaries, and narrative 
nonfiction from a variety of individuals who work across the medium.  

• Introductory Questions regarding the Guest Speakers’ Career Paths
• Open Q&A Session between Students and Guest Speakers
• Summary Questions regarding priority Discussion Topics

Specific Discussion Topics will include: How does development differ from traditional scripted 
content? What are the various forms of distributing such series or movies? Where does 
financing come from? What role has the rise of true crime podcasts impacted the industry? How 
have streaming services impacted demand for such content? How has the increasing quality and 

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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accessibility of high-grade consumer technology influence documentary filmmaking? Is 
unscripted television a cost-effective alternative to scripted? What skills and experience is 
necessary today to be successful in the industry?  

Recent Guest Speakers have included production executives, filmmakers, producers, and agents 
working across the industry including projects with HBO, Netflix, Sony, Disney, and TBS.  

Week Six: Diversity and Inclusion in an Evolving Media Landscape 

In this class session, students will learn about ways filmmakers, producers and executives are 
working to boost diversity throughout the industry and the impact such changes or having on 
the types of stories being told.  

• Introductory Questions regarding the Guest Speakers’ Career Paths
• Open Q&A Session between Students and Guest Speakers
• Summary Questions regarding priority Discussion Topics

Specific Discussion Topics will include: What does diversity mean and why has it been lacking 
for so long? In what areas has the industry improved over recent years? In what areas does it 
still need to do better? How do we promote diversity in all aspects of the development and 
production process? What is the current state of diversity as it relates to executives, agents, 
managers, and other gatekeepers throughout the industry? How do these gatekeepers influence 
the diversity that makes it to screen? What types of stories do we get to tell when fostering more 
diverse voices? What programs are currently in place to promote inclusion within the next 
generation of creative talent?  

This year’s guest speakers will be a combination of writers, producers, and executives working 
to promote a diverse and inclusive industry.  

FOR ALL COURSES – IMPORTANT UCLA POLICIES AND INFORMATION 

Please arrive to the online class on time. If you’re going to be late/absent, please send instructor 
an email.     

All ideas discussed in class are strictly confidential and should not be discussed 
with others outside of class.    

Industry professionals are partially defined or rise and fall by their interactions with other 
Industry professionals. As such, you will be graded on your interactions in class. That means 
that class attendance is mandatory, as is class participation. Your feedback is invaluable to your 
colleagues. Therefore, you are expected to actively listen, contribute and analyze during class 
discussions.  

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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ACADEMIC INTEGRITY AND STUDENT CONDUCT  
With its status as a world-class research institution, it is critical that the University uphold the 
highest standards of integrity both inside and outside the classroom. As a student and member 
of the UCLA community, you are expected to demonstrate integrity in all of your academic 
endeavors. Accordingly, when accusations of academic dishonesty occur, The Office of the 
Dean of Students is charged with investigating and adjudicating suspected violations. Academic 
dishonesty includes, but is not limited to, cheating, fabrication, plagiarism, multiple submissions 
or facilitating academic misconduct. Plagiarism is a serious offense. It is the presentation of 
another author’s words or ideas as if they were your own. If you have any questions about 
documentation, quotations, and related matters, please do not hesitate to ask your instructor 
before submitting your work.  

Please also refer to the UCLA Rules of Student Conduct at the below website: 

http://www.deanofstudents.ucla.edu/Student-Conduct  

STATEMENT OF EQUITY, DIVERSITY, AND INCLUSION  
University of California Diversity Statement  
Adopted by the Assembly of the Academic Senate May 10, 2006  
Endorsed by the President of the University of California June 30, 2006 

The diversity of the people of California has been the source of innovative ideas and creative 
accomplishments throughout the state’s history into the present. Diversity – a defining feature 
of California’s past, present, and future – refers to the variety of personal experiences, values, 
and worldviews that arise from differences of culture and circumstance. Such differences 
include race, ethnicity, gender, age, religion, language, abilities/disabilities, sexual orientation, 
socioeconomic status, and geographic region, and more.  

Because the core mission of the University of California is to serve the interests of the State of 
California, it must seek to achieve diversity among its student bodies and among its employees. 
The State of California has a compelling interest in making sure that people from all 
backgrounds perceive that access to the University is possible for talented students, staff, and 
faculty from all groups. The knowledge that the University of California is open to qualified 
students from all groups, and thus serves all parts of the community equitably, helps sustain the 
social fabric of the State.  

Diversity should also be integral to the University’s achievement of excellence. Diversity can 
enhance the ability of the University to accomplish its academic mission. Diversity aims to 
broaden and deepen both the educational experience and the scholarly environment, as students 
and faculty learn to interact effectively with each other, preparing them to participate in an 
increasingly complex and pluralistic society. Ideas, and practices based on those ideas, can be 
made richer by the process of being born and nurtured in a diverse community. The pluralistic 
university can model a process of proposing and testing ideas through respectful, civil 
communication. Educational excellence that truly incorporates diversity thus can promote 

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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mutual respect and make possible the full, effective use of the talents and abilities of all to foster 
innovation and train future leadership.  

Therefore, the University of California renews its commitment to the full realization of its 
historic promise to recognize and nurture merit, talent, and achievement by supporting diversity 
and equal opportunity in its education, services, and administration, as well as research and 
creative activity. The University particularly acknowledges the acute need to remove barriers to 
the recruitment, retention, and advancement of talented students, faculty, and staff from 
historically excluded populations who are currently underrepresented.  

SAMPLE SYLLABUS. Enrolled students will receive the finalized syllabus prior to the start of the institute. 
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